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  Reg. No. : .......................................... 

Code No. : 22934 B  Sub. Code : SNBA 3 B 

U.G. (CBCS) DEGREE EXAMINATION,  
NOVEMBER 2018. 

Third Semester 

Business Administration  

Non Major Elective — INTRODUCTION TO 
CONSUMER BEHAVIOUR 

(For those who joined in July 2017 onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  1 = 10 marks) 

Answer ALL questions. 

 Choose the correct answer : 

1. –––––––––– Gß£x BØÓÀ Áõ´¢u ~Pº÷Áõ›ß 

EÍÂ¯À, \‰P ©ØÖ® EhÀ Ÿv¯õÚ |hzøu  

 (A) ~Pº÷Áõº |hzøu 

 (B) ÂØ£øÚ¯õÍº |hzøu 

 (C) EØ£zv¯õÍº |hzøu 

 (D) Ãmk |hzøu 
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 –––––––––– is all psychological, social and 
physical behavior of potential consumer  

 (a) Consumer behaviour 

 (b) Seller behaviour 

 (c) Manufacture behaviour 

 (d) Household behaviour 

2. ÁõiUøP¯õÍ›ß Áõ[S® •iÄ AÁμx –––––––– 

ö£õÖzux  

 (A) Âø»  (B) •ß÷ÚØÓ® 

 (C) ö£õ¸Ò  (D) Ps÷nõmh® 

 Buying decision of a customer depends on his  
––––––––––  

 (a) Price   (b) Promotion 

 (c) Product  (d) Attitude 

3. –––––––––– ö£õ¸ÒPÒ CÖv ~PºøÁ SÔUQÓx   

 (A) Á\vUS›¯ (B) ~Pº÷Áõº 

 (C) ]Ó¨¦  (D) öuõÈØ\õø» 

 –––––––––– goods are meant for final 
consumption  

 (a) Convenience (b) Consumer 

 (c) Speciality  (d) Industrial 
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4. –––––––––– GßÝ® ö£õ¸ÒPÒ uÛ|£ºPÍõ¾® 

{ÓÁÚ[PÍõ¾® Áõ[P¨£mh, ©Ö EØ£zvUS 

AÀ»x J¸ öuõÈø» |hzxÁuØS £¯ß£kzxÁx 

BS®  

 (A) ~Pº÷Áõº ö£õ¸ÒPÒ 

 (B) ÷\øÁPÒ  

 (C) öuõÈØ\õø» ö£õ¸ÒPÒ 

 (D) ]Ó¨¦ ö£õ¸ÒPÒ 

 –––––––––– are products bought by individuals 
and organizations for further processing or for use 
in conducting a business  

 (a) Consumer products 

 (b) Services 

 (c) Industrial products 

 (d) Speciality products 

5. PÁÚ©õÚ –––––––––– £i¨¦ A[Põi°køP 

ö\´£Áº AÍÄ, ÁiÁ®, £õ[S, Pmk©® ©ØÖ® 

£»ÁØøÓ wº©õÛUP Á\v ö\´QÓx  

 (A) ~Pº÷Áõº |hzøu 

 (B) EØ£zv¯õÍº BØÓÀ 

 (C) A[Põi TÖ£õk 

 (D) A[Põi 
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 A careful study of –––––––––– will facilitate the 
marketer in determining the size, form, style,  
colour, package etc  

 (a) Consumer behavior 

 (b) Manufacturers potential 

 (c) Market segmentation 

 (d) Market 

6. Áõ[S÷Áõß J¸Áß SÔ¨¤mh J¸ ö£õ¸øÍ 

AÀ»x SÔ¨¤mh Áõo£ ö£¯º öPõsh £shzøu 

Áõ[SÁx ––––––––––  

 (A) Áõ[S® Gsn® 

 (B) ÷uº¢öukUS® Gsn® 

 (C) BuμÄ Gsn® 

 (D) ö£õ¸Ò Áõ[S® Gsn® 

 A buyer makes a purchase of a particular product 
or a particular brand is termed as –––––––––– 

 (a) Purchase motives 

 (b) Selection motives 

 (c) Patronage motives 

 (d) Product buying motives  
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7. ö£õ¸øÍ EØ£zv ö\´Áv¾® Áõo£¨ ö£¯º 

•iöÁk¨£v¾® GØ¨£k® SÇ¨£zøu SøÓ¨£uØS 

~Pº÷Áõº ¤ß£ØÖ® ÁÈ•øÓPÒ 

 (A) Tmk •iÄ Âv 

 (B) ~Pº÷Áõº •iÄ Âv 

 (C) DkPmk® •iÄ Âv 

 (D) GxÄªÀø» 

 Procedures adopted by consumers to reduce the 
complexity of making product and brand decisions  

 (a) Conjunctive decision rule 

 (b) Consumer decision rule 

 (c) Compensatory decision rule 

 (d) None of the above 

8. ÷Põm£õk •øÓ¯õÚx ~Pº÷Áõº |hzøu 

{ºn°UP¨£h •i¯õux Gß£÷uõk ©mk® 

AÀ»õ©À ©õÓõUTi¯x Gß£øu²® PõmkQÓx  

 (A) Gvº©øÓ Gsn ]¢uøÚ 

 (B) AÔ{ø» •øÓ 

 (C) ÷|º©øÓ Gsn ]¢uøÚ 

 (D) GxÄªÀø» 
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 The theoretical orientation postulating that 
consumer behavior cannot only be predicted but 
also be influenced 

 (a) Negativism (b) Interpretivism 

 (c) Positivism (d) None of the above 

9. ö£õ¸Ò AÀ»x ÷\øÁ°ß uSv £ØÔ¯ uÛ|£º 

~Pº÷Áõ›ß PsknºuÀ AÁμx AÀ»x AÁÍx 

Gvº£õº¨÷£õk öuõhº¦øh¯x  

 (A) ÁõiUøP¯õÍº v¸¨v 

 (B) ÁõiUøP¯õÍøμ Âhõv¸zuÀ 

 (C) ÁõiUøP¯õÍº ©v¨¦  

 (D) ÷©ØUPsh GxÄªÀø» 

 The individual consumer’s perception of the  
performance of the product or service in relation to 
his or her expectation 

 (a) Customer satisfaction 
 (b) Customer retention 
 (c) Customer value 
 (d) None of the above 

10. \•uõ¯ |»ß ÷|õUQÀ G¢u J¸ uÛ |£¸® 

}v©ßÓzøu |õk® •øÓ  

 (A) ÷»õU Auõ»z 

 (B) ö£õx |» ÁÇUS 

 (C) SøÓ wºUS® Aø©¨¦ 

 (D) ÷©ØUPsh GxÄªÀø» 
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 A scheme under which any person can move to the 
court of law in the interest of the society  

 (a) Lok Adalat 

 (b) Public interest litigation 

 (c) Redressal Forums 

 (d) None of the above 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

Each answer should not exceed 250 words. 

11. (A) A[Põi°¯¼À ~Pº÷Áõº |hzøu Gß£uß 

ö£õ¸Ò ¯õx GßQÓõ´?  

  What do you mean by consumer behaviour in 
marketing? 

Or 

 (B) ~Pº÷Áõº |hzøu°ß ö£õ¸ÍhUPzøu GÊxP. 

  Write down the scope of consumer behaviour. 

12. (A) ö£sPøÍ ~Pº÷Áõº GßÖ® •iöÁk¨÷£õº 

GßÖ® ÂÁ›.  

  Describe women as a consumer and decision 
maker. 

Or 
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 (B) Qμõ©¨¦Ó ~Pº÷Áõ›PÎß •UQ¯ 

Snõv\¯[PÒ ¯õøÁ? 

  What are the main characteristics of rural 
consumers? 

13. (A) ~Pº÷Áõº |hzøuø¯ yskQÓ \‰PU 

PõμoPÒ ¯õøÁ?  

  What are the social factors influencing 
consumer behaviour? 

Or 

 (B) "Hg\À ¤÷ÍU öÁÀ ÷Põ»m' ©õv›ø¯ GÊxP. 

  Write down the components of Engel-
Blackwell-Kollat model. 

14. (A) ~Pº÷Áõº •iÂß {ø»PøÍ £õvUS® 

_ØÖa`ÇÀ PõμoPÒ ¯õøÁ?  

  What are the environmental factors that 
affect consumer decision process? 

Or 

 (B) ~Pº÷Áõ›ß ~PºÄ £ÇUP ÁÇUP[PøÍ ÂÁ›. 

  Describe the consumption behaviour of the 
consumer. 

15. (A) ~Pº÷Áõº v¸¨v°ß I¢x {ø»PÒ ¯õøÁ?  

  What are the five levels of consumer 
satisfaction? 

Or 
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 (B) ~Pº÷Áõº £õxPõ¨¤ß ÷uøÁø¯U TÖP. 

  State the need for consumer protection. 

PART C — (5  8 = 40 marks) 

Answer ALL questions, choosing either (a) or (b). 

Each answer should not exceed 600 words. 

16. (A) A[Põi°køP°À ~Pº÷Áõº |hzøu°ß 

ußø©PøÍ ÂÍUSP.  

  Explain the nature of consumer behaviour in 
marketing.  

Or 

 (B) ~Pº÷Áõº |hzøu°ß Ai¨£øh uzxÁ[PøÍ 

ÂÁõv. 

  Discuss the underlying principles of 
consumer behaviour.  

17. (A) A[Põi°À uÛzußø© öPõsh ~Pº÷Áõº 

¤›øÁ ÂÍUSP.  

  Explain the unique types of consumers in the 
market. 

Or 

 (B) ]Ó¨¦ £Sv ~Pº÷ÁõºPÎß uÛ¨£s¦PøÍ 

ÂÁõv. 

  Discuss the consumer behavior peculiarities 
of special area consumers. 
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18. (A) ~Pº÷Áõº |hzøuø¯ £õvUS® uÛ|£ºU 

PõμoPøÍ ÂÍUSP.  

  Explain the individual determinants that 
affect consumer behavior. 

Or 

 (B) ~Pº÷Áõº |hzøu°ß öÁÆ÷ÁÖ ©õv›PøÍ 

ÂÍUSP. 

   Discuss the different models of consumer 
behaviour. 

19. (A) ~Pº÷Áõº •iöÁkzu¼À EÒÍ öÁÆ÷ÁÖ 

{ø»PøÍ ÂÍUSP.  

  Explain the various stages of consumer 
decision-making process. 

Or 

 (B) ~Pº÷Áõº |hzøu°À Áõ[Su¾US •ß£õÚ 

{ø»°øÚ ÂÁõv. 

  Discuss the pre-purchase process of 
consumer behaviour. 

20. (A) ~Pº÷Áõº v¸¨v°ßø©°ß •UQ¯ 

‰»[PøÍ ÂÍUSP.  

  Explain the major sources of consumer 
dissatisfaction. 

Or 
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 (B) ~Pº÷Áõº £õxPõ¨¦ \mh® 1986–ß ]Ó¨¦ 

£s¦PøÍ ÂÍUSP. 

  Explain the salient features of Consumer 
Protection Act, 1986. 

 

—————— 


