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Third Semester
Business Administration

Non Major Elective — INTRODUCTION TO
CONSUMER BEHAVIOUR

(For those who joined in July 2017 onwards)
Time : Three hours Maximum : 75 marks
PART A — (10 x 1 = 10 marks)

Answer ALL questions.

Choose the correct answer :
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is all psychological, social and
physical behavior of potential consumer

(a) Consumer behaviour
(b) Seller behaviour
(¢) Manufacture behaviour

(d) Household behaviour
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Buying decision of a customer depends on his

(a) Price (b) Promotion

(¢) Product (d) Attitude

Qumrmetser @mid msTamne GH&HDG
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goods are meant for final
consumption
(a) Convenience (b) Consumer
(¢) Speciality (d) Industrial
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are products bought by individuals
and organizations for further processing or for use
in conducting a business

(a) Consumer products

(b) Services

(¢) Industrial products

(d) Speciality products
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A careful study of ———— will facilitate the
marketer in determining the size, form, style,
colour, package etc

(a) Consumer behavior
(b) Manufacturers potential
(¢) Market segmentation

(d) Market
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A buyer makes a purchase of a particular product
or a particular brand is termed as

(a) Purchase motives
(b) Selection motives
(¢) Patronage motives

(d) Product buying motives
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Procedures adopted by consumers to reduce the
complexity of making product and brand decisions

(a) Conjunctive decision rule
(b) Consumer decision rule
(¢c) Compensatory decision rule

(d) None of the above
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10.

The theoretical orientation postulating that
consumer behavior cannot only be predicted but
also be influenced

(a) Negativism (b) Interpretivism

(¢) Positivism (d) None of the above
Qummer g Crameuuler sEH ubPlw FelpLm
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The individual consumer’s perception of the

performance of the product or service in relation to
his or her expectation

(a) Customer satisfaction
(b) Customer retention

(¢) Customer value
(d) None of the above
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11.

12.

A scheme under which any person can move to the
court of law in the interest of the society

(a)
(b)
(©
(d)

Lok Adalat
Public interest litigation
Redressal Forums

None of the above

PART B — (5 x 5 = 25 marks)

Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 250 words.

(=)

SmsTgulwuedled msTCaunT BLEMS TS
Quimmer wrg ererdlmmii?

What do you mean by consumer behaviour in
marketing?

Or
B&TGeUTT BLSeSUdler CLMHeT_&SH5s 6T(LHS)s.
Write down the scope of consumer behaviour.
Cuenrgener msTGeuTT eremmid (plgLleu®BiGumT
eramtd eflauifl.

Describe women as a consumer and decision
maker.

Or

Page 7 Code No.:22934 B

wk 10



13.

14.

15.
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Symoliym BI&5TCaumfgaten PSS w
SIS FUIBISET WITEN6?

What are the main characteristics of rural
consumers?

B&TGeurt  BLSMFOW  FramrhEHn  Fopss
ST GET WITEneU?

What are the social factors influencing
consumer behaviour?

Or
‘FepFe 1Cers Gloud Camevl wrdlflenw er(ps)s.
Write down the components of Engel-
Blackwell-Kollat model.
B&rGeurt  pyeier  Hlevowsemer — LITE&@GLD
SHMIFG:LPE STTETSET WTened?

What are the environmental factors that
affect consumer decision process?

Or
nsTCaumien mIsTey LIP&ES eULpsshisameT adleui.

Describe the consumption behaviour of the
consumer.

misTCeaum $mliglulen smbg) HlaneseT wiraneu?

What are the five levels of consumer
satisfaction?

Or
Page8 Code No.:22934 B

wk 10



16.

17.

(<=4)

B&TGeurt ungsriber Csanelamuis gamis.
State the need for consumer protection.

PART C — (5 x 8 = 40 marks)

Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 600 words.

(=)

Snsmgul@amsute  meTGourt  BLSmSUd6T
SETEDLOEHENET 61611 (3.

Explain the nature of consumer behaviour in
marketing.

Or

BISTCaUMT BLSenSUG6 Sjiq LILIHL &5 )I6LBISE 6T
efleumd).

Discuss the wunderlying principles of
consumer behaviour.

SmsTUld saflggemamn Garar.  m&TGauT
Wifleneu elens @ s.

Explain the unique types of consumers in the
market.

Or

fouy uEd msrCeurrseflen seflliLamTLsamer
efleumd).

Discuss the consumer behavior peculiarities
of special area consumers.
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18.

19.

20.

(=)

B&TGeurt  BLS®SMW UTHEGD  SalBUTE
STrewtsaer 6leTsEs.

Explain the individual determinants that
affect consumer behavior.

Or

BI&TCaunt pLmguller GeusuCoum wrdflsamer
cfleTéEs.

Discuss the different models of consumer
behaviour.

B&TGeurt  wpiqCeuBigsedler 2 arer  GleueuGoum
Blenavganer 6l ams: @

Explain the various stages of consumer
decision-making process.

Or

BSTCUTT BLESMSUIND UTERIGSNISE (LPETLITET
Blenavudlenen elleurd.

Discuss the pre-purchase process of
consumer behaviour.

BTG SmLigluemenLoudesr PSSw
AP OBIHENET GAl6Td (&3.

Explain the major sources of consumer
dissatisfaction.

Or
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(=) msTCourt urgsmiy sl 1986-er HApliy
LIGRTL|SemeT 69l6ms @s.

Explain the salient features of Consumer
Protection Act, 1986.
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